O peBun3e BcemumpHoro aHs npas notpe6uTenei B 2020 roay

B 2020 rogy BcemupHas opraHusaumns notpedutenein (Consumers International)
npu3biBaeT 06paTUTb BHUMaHWEe Ha MpPobaemMbl YPe3MepHOro MNPOM3BOACTBA U
HepaLuoHanbHOro notpebsieHNs, 4YTO BfevyeT 3a coboil rnobanbHOe WM3MEHEHUE
KnnumaTa, YXYAWeHWe COCTOAHUS OKpYXXalowen cpefbl, NpUBOAUT K yTpaTe
YHUKa/bHbIX NPUPOAHBbIX 06bEKTOB.

HemanoBaxHo, 4Tto ob6ecneyeHne nepexofa K pauuoHaibHbIM  MOLENAM
notpebneHnMs M NPOU3BOACTBA YXXe SBMAETCA OA4HOW u3 Llenend ycTOMYMBOrO
passutna (LYP), npuHATbIX rocygapcteamu - uyneHamum  OpraHumsauum
O6beanHeHHbIX Hauymin B 2015 rogy B pamkax [1oBeCTKM [HSA B 0651aCTy
YyCTOMYMBOI0o pa3BuTna Ha nepuofd ao 2030 roga.

B cBasn ¢ atum 15 mapTta 2020 roga BcemupHbIA [eHb nNpaB noTpebuTtenei
npongetT noA fAeBu3oMm «PaumoHanbHbll noTpedbutenb» («The Sustainable
Consumer»).

Mo noacyetam OOH pgomoxo3sncTBa NOTPe6NSAOT 29 NPOLEHTOB MUPOBOWA
3HepruyM u, COOTBETCTBEHHO, MX BKNag B o6wme Bbibpockl CO2 cocTtasnser 21
npoueHT. [pyrve uccnegoBaHUd MokasbiBalOT, 4YTO OKono 1  MunamoHa
NIacTUKOBbLIX 6YTbINIOK NpoJaeTcs Mo BCeMY MUPY eXeMUHYTHO, a B 2018 ropy
npoussegeHo 24,2 wmMunnmvapga nap o6yBu, nNpu  MNPOU3BOACTBE KOTOPOW
MCNONb3YeTCA HECKO/NbKO BWAOB MjacTMka M [pYyrvx MaTepuanoB, KOTOpble
NpakTMYeckn He nepepabaTbiBaloTCA. B pamkax rno6anbHoro mnotpedneHus
OTMEYaeTcs, 4YTO MNPOU3BOACTBO MPOAYKTOB MUTaHUA CBA3AHO C BbICOKUM
aHepronoTpebneHnem, BbIpybOKO NecoB, YBE/MYEHMEM BbIOPOCOB MapHMKOBbIX
rasoB W 4pesMepHbIM KCNONb30BaHMEM BOAbl. 60% nnactMka, 6Gonblias 4acTb
KOTOPOro nocTynaeT M3 MuLLeBOM NPOMBbILLIEHHOCTK, NONajaeT Ha CBa/iKM WU B
OKpY>KatoLLyto cpefy.

PaynoHanbHoe noTpebneHne HanpasBNeHO Ha MOBblWeHWe 3PHEKTUBHOCTH
NCMNO/Ib30BAHWA  PECypcoB M pasBuUTMe  CrpaBeg/MBOA  TOProsauM  Mpu
OLHOBPEMEHHOM CHWXEHUN YPOBHA 6eAHOCTM W NpPefoCTaBfieHNN Kaxaomy
BO3MOXXHOCTM MMeTb XOpPOLUee KayeCTBO XXM3HMW, AOCTYN K efe, BOAE, 3Heprumu,
MeAMLUUHE N MHOTUM ApYyrum 6raram.

AIMeHHO BbIGOp NoTpebuTeneil cnocobeH NOBAUATL HA MOBCEMECTHOE BHeApeHMe
GepexxnuMBbIX MOAXOAOB K MPOM3BOACTBY TOBapoB W ycnyr. [ns BOBAeYeHUs
notpebuteneii B  MeponpuATUS, HanpaBNeHHbIX Ha pa3BUTME  HaBblKOB
paunoHanbLHOro noTpebnieHMa U AOCTUXKEHME WHbIX OOLEeCTBEHHO 3HAYMMbIX
Lleneit yctoiumBoro passutus npu nogaepxxke OOH 6b110 co3gaHo Mo6WIbHOe
npunoxenue «LLYP B [leficTBUmn».



HanomHum, 4yto Ha 16-0M 3acegaHun KOHCynbTaTMBHOIO COBETA MO 3aljuTe npas
noTpebuTtener rocygapcts - yyactHMkoB CHI 26 ceHTa6ps 2019 ropa
PocnoTpe6bHag3opoM BnepsBble OblN0 06palleHO MOBbILEHHOE BHUWMaHWE Ha
npobnematuky ob6ecneyeHuUs 3aliUMTbl nNpaB NoTpebuTeneii B  KOHTEKCTE
[OCTMXeHUA Lienein ycTonumBoro passutusa. B aToil CBA3M Ha JaHHOM 3acefaHuu
Obln NoApo6HO ocBelleH Bkiag PepepasbHOM CNYXObl B AOCTUXEHUE TaKuUX
HaLWOHaNbHbIX Lefiel KakK MOBblleHNe KayecTBa MUTbEBOM BOAbl, MOBbILIEHNE
KayecTBa MNWULLEBOA NPOAYKUMW W NPOABMXKEHME UAEW  palMOoHasIbHOro
noTpe6/1eHMsa NMULLLEBO MPOAYKLUUM, KaK BaXKHeNLe COCTaBNAKOLWEN YKpenneHuns
300p0BbA. Bce martepuanbl  3acefaHus ony6/MKOBaHbI Ha  caWnTe
PocnoTpebHas3sopa.

3anHTepecoBaHHbIe NMLa TakKe MOryT 03HAKOMUTbLCA CO CMPaBOYHOM GPOLLIOPOWA
BcemupHoi  opraHmsaymm  notpebutenein  (Consumers International) no
npobnemam pauuoHanbLHOro noTpebfieHns, NepeBO Ha PYCCKUWA A3bIK KOTOPOW
npoussedeH  MexayHapoAHO — KOHdedepauumeir  o6WecTB  noTpebuTtenei
(KoHpOIT).



